SCHOOL OF
CREATIVE INDUSTRIES
Internship Program
REQUIREMENTS:
- Summer / Fall / Winter
- Minimum of 240 hours
- Full-time or part-time
- Paid or Unpaid
- Remote work
How it works:
Send us an internship posting and we'll share it with
the students. They can apply directly to you or we can
collect the applications and send them over in one
package. From there we leave it to you to reach out to
anyone who you think might be a fit. Easy!
Students need to complete 240 hours (full- or parttime). At the end of the internship period, we'll send
you a short evaluation form to gather some feedback
on the student's performance. That's all we ask of the
supervisor ( we know you're busy!)

Why Choose a Creative Industries Intern?
Mature, Well-Rounded & Knowledgeable
Students complete three years of the degree prior to
the internship. This ensures students gain maturity,
acquire experience and attain a sound knowledge
base prior to the work placement.

About the Degree
Two Creative Fields

Students choose two creative fields: fashion
management, music industry, film business,
journalism, publishing, theatre, radio &
television, curatorial practice, graphic
communications, and interior design.

Communications &
Professional Foundation

Includes intellectual property, digital design,
marketing, entrepreneurship, economic
development strategies for creative
enterprises.

Business Concentration

Development of analytical skills through
courses in operations & financial management,
market analysis, budgets & forecasts.

Find out more about the program,
post on our job board, or have us
match you with a shortlist of students
that fit your needs.

Only High Achievers

Entrance to this program requires an exceptional
academic record. These are high achieving students
with an interest in business and a passion for media,
arts and design.

A Well-Stocked Toolkit

The core student skill set includes practical
communications and design tools, an understanding
of relevant issues and business savvy. Students can
assist in a variety of areas, including social media
management, business administration, and research
across all media.

Aspiring to Careers in the Industry

With a keen eye to the future, students tailor their
programs to prepare for careers in specific creative
industries. Their education is a strategic first step
towards entering the field. They’re resourceful,
proactive and looking to learn from the ground up.

Visit
www.ryersoninterns.com
Call
416-979-5000 x 3369

Email
Alexandra D’Arcy
adarcy@ryerson.ca

